
 

 

 

 

New visual identity for the Orolia group 

 

Les Ulis, April 26th 2010 –Orolia (NYSE Alternext Paris – FR0010501015 – ALORO) announces today the 

deployment of its new visual identity. This new graphic charter evolves the group identity after the acquisitions 

of Kannad and McMurdo, which doubles its size and is being reorganized in 3 divisions: Positioning, Navigation 

and Timing (PNT). Thanks to its two acquisitions, Orolia made its entry in the world of positioning, creating by 

consolidation the n°2 worldwide for Cospas-Sarsat distress beacons. 

 

To incarnate this new strategic positioning, the logotype of the group as its visual identity has been modified. 

More fluid and purified, the new Orolia logo takes the fundamentals mark: blue and it orange compounds with 

the orbit, evocative of a world of sciences and production of the universal time and marking the anchoring of 

the Group in the world of the constellations of navigation by satellites. The streamlined characters make it more 

modern and accessible, are designed in a round form which express the unit that the Group will preserve. In 

addition, the logo which will be used on the marketing tools of the companies of the Group as umbrella brand 

mark, combines at the same time a greater simplicity, new strategic positioning in the field of the PNT and the 

membership of the Group thanks to its news baseline: Positioning Navigation and Timing Group. 
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About Orolia 
Orolia is a high-technology group specialized in precise Positioning, Navigation and Timing. Orolia provides 
highprecision electronics equipments that generate, distribute, measure and process the High-precision Time & 
Frequency signals that Critical Operations use to detect, trace, control, analyze or synchronize time and 
locationcritical events. High-precision timing, positioning and synchronization solutions are vital for critical 
applications in growing markets such as Defense, Public Safety, and Telecom & Broadcasting in land, maritime, 
air or space environments. Since 2006, the Orolia group has been able to establish itself as one of the leaders 
in PNT solutions at a global level through five companies: Spectracom, SpectraTime, T4Science, McMurdo and 
Kannad. Orolia’s headquarters are located in Les Ulis, (France). The company also has main offices in Neuchâtel 
(Switzerland),Stockholm (Sweden), Rochester (New York), Basingstoke (UK), Portsmouth (UK) and Guidel 
(France). 
 

 
Contact SA :  

 
 

Elodie Cally 
elodie.cally@orolia.com 
Tél. +33(0)1.64.53.22.30 

 

 

Example of Umbrella Brand mark 


